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In the snowy landscape of Alberta, trucking, coal, 
oil mining and forestry are key elements of the 
province’s livelihood. Since 1977, Peter Rogers 
has been servicing these 
industries’ insurance 
needs through his firm, 
Rogers Insurance Ltd.  The 
company has become one 
of the province’s largest 
suppliers of corporate 
insurance for labor 
companies. More than 30 
years after its inception, 
Rogers Insurance is thriving 
under the guidance of Lee 
Rogers, Peter’s son and 
the company’s second 
president. Each year, 
Rogers makes more than 
$150 million with its three 
Alberta offices and 185 
dedicated employees.

What sets Rogers apart 
from the hundreds of 
insurance companies that service Canada is its 
willingness to adapt to the constantly evolving 
needs of its customers. “We are willing to look at 

different ways of placing coverage for our clients,” 
explains Lee, noting that his firm’s philosophy 
is different from that of many other firms. 

“Other brokers may look at 
traditional ways of placing 
coverage and that hasn’t 
changed, but we try to look 
outside the box and come up 
with new ideas to structure 
programs that will benefit 
our clients, but also be 
something that’s palatable 
for the insurance company.”

In addition to its primary 
market of cooperate 
insurance for construction 
and mining companies, 
Rogers also provides 
insurance for the hospitality 
industry, group homes and 
individual households. Its 
insurance services can be 
supplemented with risk 
management assessments 

that help guide a company’s growth and decisions, 
and also significantly decrease the monetary 
amount of its insurance policy.Lee has been in 

Lee Rogers, President



4 |            CA Executive Journal     Spring Edition 2010

Rogers Insurance Ltd.



          | 5

the insurance industry for 17 years, learning the 
ropes of the complex business from his father, 
who remains the company’s chairman. During his 
tenure as president, Lee has guided the company 
toward continued growth by widely expanding 
beyond the markets it already covered. As part of 
this expansion plan, Lee and Peter centered the 
company on giving back to its community, and as 
such Rogers is a supporter of the Calgary Humane 
Society, the Discovery House in Calgary, the Kids 

Up Front Foundation, the L’Arche Association of 
Calgary and the Calgary Herald Christmas Fund.

Embracing Growth

“We’re a heavily growth focused organization, so 
our focus is around driving growth through sales 
and we’re stepping that up this year,” Lee explains, 
adding that the firm must be more proactive than 
ever about its intentions to grow because of the 
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stifling economy that negatively affected much 
of Alberta’s construction industry in 2009. The 
economic downturn forced some companies to 
close or minimize their accounts with Rogers. “Our 
intention to grow is becoming magnified now by 
the fact that the economy is not going to help us 
do that,” Lee shares candidly.Lee believes that 
Alberta’s construction is going to see a worse year 
in 2010, economically, than it did in 2009. “We’re 
heavily weighted around gas in this province,” 
he says, adding that many gas and oil projects 

have been stalled because of a serious lack of 
funding. “Those projects aren’t being replaced,” 
he laments.

Despite difficulties, Rogers has prepared itself for 
growth once the economy lets up. “We’ve already 
moved into a new market over the past 12 months, 
which is the trucking business, so we are now the 
largest trucking broker in the province of Alberta,” 
Lee says excitedly. “That was a strategic move that 

Our intention to grow 
is becoming magnified 

now by the fact that 
the economy is not 

going to help us  
do that.  

 
Lee Rogers, President 
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paid off today, simply because trucking is down 
given the economy, but its something that when it 
rebounds, we’ll be well positioned for.”

Whether the economy picks up in 2010, or 2011, 
Rogers Insurance is poised for a quick surge in 
growth. Lee plans to double the company’s profits 
over the next decade and widen the amount of 
markets the firm services.▪
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Founded : 1977 
Rogers Insurance Ltd. Employees : 185 

Chairman : Peter Rogers
President : Lee Rogers

 COO : Bruce Rabik

www.rogersinsurance.ca

COMPANY AT A GLANCE
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